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UNITED STATES
SECURITIESAND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 8-K
CURRENT REPORT
Pursuant to Section 13 OR 15(d) of the Securities Exchange Act of 1934

Date of Report (Date of earliest event reportedgnuary 5, 2006

Dollar General Corporation
(Exact name of registrant as specified in its @rart

Tennessee 001-11421 61-0502302
(State or other jurisdiction (Commission File Number) (LR.S. Employer
of incorporation) Identification No.)

100 Mission Ridge
Goodlettsville, Tennessee 37072
(Address of principal executive offices) (Zip Code)

Registrant’s telephone number, including area cof&t5) 8554000

(Former name or former address, if changed sirstedport)

Check the appropriate box below if the ForrK 8ling is intended to simultaneously satisfy tfiing obligation of the registra
under any of the following provisions:

[ ] Written communications pursuant to Rule 425lemthe Securities Act (17 CFR 230.425)

[ ] Soliciting material pursuant to Rule -12 under the Exchange Act (17 CFR 240-12)

[ ] Pre-commencement communications pursuaniie R4d-2(b) under the Exchange Act (17 CFR 2402(4x))
[ 1] Pre-commencement communications pursuaniule R3e-4(c) under the Exchange Act (17 CFR 2404(8®




ITEM 7.01. REGULATION FD DISCLOSURE

On January 5, 2006, Dollar General Corporationddsthe press release attached hereto as Exhib&n#l9incorporated t
reference as if fully set forth herein, regardiades results for the five-week, nine-week andvek periods ended December
2005, new store openings and store closings thraetember 30, 2005, fourth quarter sales and egsrper shares (“EPP”
expectations, fiscal 2005 EPS expectations, aner atiatters.

ITEM 9.01. FINANCIAL STATEMENTSAND EXHIBITS
(@) Financial statements of businesses acquixz4.

(b) Pro forma financial information. N/A
(© Exhibits. See Exhibit Index immediately fallmg the signature page hereto.




SIGNATURE

Pursuant to the requirements of the Securities &xgé Act of 1934, the Registrant has duly causisdréport to be signed on
behalf by the undersigned hereunto duly authorized.

Date: January 5, 2006 DOLLAR GENERAL CORPORATION

By: /s/ Susan S. Lanigan
Susan S. Lanigan
Executive Vice President and General Counsel




EXHIBIT INDEX

Exhibit No. Description

99 News release dated January 5, 2006.



Investor Contact: Media Contact:
Emma Jo Kauffman Tawn Earnest
(615) 855-5525 (615) 855-5209

DOLLAR GENERAL REPORTSDECEMBER SAME-STORE SALES;
UPDATESFISCAL 2005 OUTLOOK;
COMMENTSON SAME-STORE SALESREPORTING

GOODLETTSVILLE, Tenn. — January 5, 2006 — Dollam@eal Corporation (NYSE: DG) today reported totdéi
sales for the December five-week period ended Dbee30, 2005, equaled $1.049 billion compared #ittD07
billion last year, an increase of 4.2 percent.therDecember period, same-store sales decreaspdrzéht compared
with a 1.7 percent increase in the prior year Ddzamperiod. The Company believes that continuel pagoline and
heating fuel prices and the pressure on consurde@’etionary spending resulted in shopping tripsodidation,
negatively impacting sales. Aggressive marketing) aacing by competitors during the month also avpd to impact
the Company’s sales. In particular, seasonal, hmmdeapparel did not perform as anticipated in Doz,

For the nine-week period ended December 30, 200BaDGeneral total retail sales increased 5.1¢rto $1.74
billion from $1.65 billion for the nine-week peria@hded December 31, 2004. Same-store sales foirtbgveek perioc
decreased 1.8 percent.

For the 48-week period ended December 30, 2003aD@Eneral total retail sales increased 10.2 mertoe$7.8 billion
from $7.1 billion for the 48-week period ended Daber 31, 2004. Same-store sales for the 48-weésdigicreased
2.3 percent.

Year-to-date through December 30, 2005, the Compaeyed 730 stores and closed 122 stores, inclddirsjores
closed as a result of hurricane damage.

Fourth Quarter and Fiscal Year 2005 Outlook

Dollar General will report sales for the fiveeek January period, fourth quarter and fiscal yealing February 3, 20C
on Thursday, February 9, 2006. For reporting Jans@me-store sales results, the Company’s fivekviseal 2005
period ending February 3, 2006 will be compareth&five-week period ended February 4, 2005 whictudes the
first week of fiscal 2005.

For the fourth quarter, the Company expects a logie-digit percentage decrease in same-store aakkgxpects
earnings per share to be between $0.48 and $&&2the full fiscal year, the Company expects ewysiper share to |
between $1.11 and $1.15.

Fiscal 2006 Sales Reporting

In fiscal 2006, in order to be more consistent withst other retailers, the Company plans to regare-store sales
based upon stores that have been open at leasll i8dal months and remain open at the end oféperting
period. Currently, the Company includes only stdhe$ were open both at the end of the period atiteabeginning
of the preceding fiscal year.




ForwardLooking Information

This press release contains forward-looking infotiorg such as the information in the section eadittFourth Quarte
and Fiscal Year 2005 Outlook.” The words “beliéV@nticipate,” “project,” “plan,” “expect,” “estim ate,”
“objective,” “forecast,” “guidance,” “goal,” “inten d,” “will likely result,” or “will continue” and si milar expressions
generally identify forwar-looking statements. The Company believes the gdgums underlying these forward-looking
statements are reasonable; however, any of thengssons could be inaccurate, and therefore, actaallts may diffe
materially from those projected in the forward-louk statements. Factors and risks that may raawictual results
differing from such forward-looking information inde, but are not limited to:

” o LEANY

« adeterioration in general economic conditions thay impact consumer spending or the Company’scost
of doing business, such as unemployment levelsppat debt levels, business conditions, high fodl a
energy costs, inflation, tax rates and interestssat

» ashortfall in sales resulting from changes in detndue to unexpected or unusual weather patterns,
economic conditions or other factors;

» adverse weather conditions, natural disastergutesidisruptions;

« transportation and distribution delays or interiops both domestically and internationally;

« labor shortages in the trucking industry;

« the Company’s ability to negotiate effectively dwst and purchase of merchandise;

« prolonged or repeated price increases of certaimmaterials that could affect vendors’ product spst

« inventory risks due to shifts in market demand,

« unanticipated markdowns due to inventory imbalamcesther reasons;

» changes in product mix;

« interruptions in suppliers’ businesses;

« the inability to execute operating initiatives;

» costs and potential problems and interruptionsaatea with implementation of new or upgraded syste
and technology or with maintenance or adequatestppexisting systems;

« higher than expected increases in health, worlkersipensation, general liability, property or otimsuranc
costs or unexpected jumps in the Company’s logsyat

« unanticipated changes in the federal or state minmirwage or living wage requirements or changeshero
wage or workplace regulations, as well as the Cawyigaability to timely comply with those regulatisn

« changes in federal, state or local regulations gong the sale of the Company’s products, partityla
“over-the-counter” medications or health products;

» excessive costs and delays associated with bujldimgning and operating new stores;

» excessive costs and delays associated with bujldipgning or achieving functionality of distributio
centers;

« competition in the retail industry;

» existing or future U.S. military efforts or a si§oant act of terrorism on U.S. soil or elsewhere;




« results of legal proceedings and claims;

» the loss of key members of the Company’s senioragement team or certain other key employees, or an
inability to attract, retain and motivate qualifiechployees to keep pace with the Company’s expansio
schedule; and

« other risk factors described in the Company’s Faf¥K for the fiscal year ended January 28, 200&d fi
with the SEC on April 12, 2005, and most recent@0-Q, as well as elsewhere in this press release.

Readers are cautioned not to place undue reliaméerevard-looking statements made in this pressas#, since the
statements speak only as of the date of this relese Company has no obligation, and does nendtto publicly
update or revise any of these forward-looking statets to reflect events or circumstances occuaftey the date of
this release or to reflect the occurrence of ucgrdted events. Readers are advised, howeveongutt any further
disclosures the Company may make on related sshjeds documents filed with or furnished to tHeCSor in its othe
public disclosures.

About Dollar General

Dollar General is a Fortune 5&0discount retailer with 7,928 neighborhood storesfd3ecember 30, 2005. Dollar
General stores offer convenience and value to m&t® by offering consumable basic items that aguiently used at
replenished, such as food, snacks, health andyagls and cleaning supplies, as well as a seledfikasic apparel,
housewares and seasonal items at everyday lowspridee Company store support center is locaté&biodlettsville,
Tennessee. Dollar General’'s Web site can be reaafivedw.dollargeneral.com

Please note, monthly sales numbers are prelimavadyunaudited.
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