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UNITED STATES

SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 8-K

CURRENT REPORT
Pursuant to Section 13 or 15(d) of the Securities€hange Act of 1934

Date of Report (Date of earliest event reportedigust 31, 2006

Dollar General Corporation

(Exact Name of Registrant as Specified in Charter)

Tennessee 001-11421 61-0502302
(State or Other Jurisdiction  (Commission (I.R.S. Employer
of Incorporation) File Number) Identification No.)

100 Mission Ridge
Goodlettsville, Tennessee 37072

(Address of Principal Executive Offices) (Zip Code)

Registrant's telephone number, including area c@és) 855-4000

(Former name or former address, if changed sirstadg@ort)

Check the appropriate box below if the Form 8-a{lis intended to simultaneously satisfy the §liobligation of the registrant under any of
the following provisions:

] Written communications pursuant to Rule 425 emithe Securities Act (17 CFR 230.425)

] Soliciting material pursuant to Rule 14a-12 anthe Exchange Act (17 CFR 240.14a-12)

] Pre-commencement communications pursuant te R4at-2(b) under the Exchange Act (17 CFR 240.1(#g)2
] Pre-commencement communications pursuant to Rul-4(c) under the Exchange Act (17 CFR 240-4(c))

[
[
[
[



ITEM 2.02. RESULTS OF OPERATIONS AND FINANCIAL COND ITION

On August 31, 2006, Dollar General Corporation (fiempany") issued a news release regarding restitiperations and financial conditi
for the second quarter ended August 4, 2006. Thes nelease is attached hereto as Exhibit 99.1mswporated by reference as if fully set
forth herein.

ITEM 7.01. REGULATION FD DISCLOSURE

The information set forth in Item 2.02 above isorporated herein by reference. The news releasesats forth information regarding the
planned conference call and webcast to discuss\deqpaarter earnings, the outlook for the 2006 figear and other matters.

On August 31, 2006, the Company issued a newsseelegarding sales results for the four-week arnd/@€k periods ended August 25, 2C
The news release is attached hereto as Exhibite&@l2ncorporated by reference as if fully settfdrerein.

ITEM 9.01. FINANCIAL STATEMENTS AND EXHIBITS

(a) Financial statements of businesses acquired. N/

(b) Pro forma financial information. N/A

(c) Shell company transactions. N/A

(d) Exhibits. See Exhibit Index immediately follawg the signature page here



SIGNATURE

Pursuant to the requirements of the Securities &xgh Act of 1934, the Registrant has duly causeddiport to be signed on its behalf by
undersigned hereunto duly authorized.

Date: August 31, 2006 DOLLAR GENERAL CORPORATION

By: /'s/ Susan S. Lanigan
Susan S. Lani gan
Executive Vice President and
General Counsel
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Exhibit 99.1
Dollar General Reports Second Quarter 2006 Earpnibgsiments on Inventory, Strategic Planning anddfi2006 Guidance

GOODLETTSVILLE, Tenn.--(BUSINESS WIRE)--Aug. 31, @6--Dollar GeneraCorporation (NYSE: DG) today reported net incomeit®
second fiscal quarter ended August 4, 2006 of $d8ll®n, or $0.15 per share, compared to net ine@h$75.6 million, or $0.23 per share,
in the second quarter of fiscal 2005.

Net sales for the fiscal 2006 second quarter w2r2S$billion, a 9.0 percent increase over net salé&2.07 billion for the fiscal 2005 seco
quarter. The increase in sales is the result ofrihew stores and a same-store sales incre&se pércent. Recent additions to the
Company's product offerings in several merchandéggmrtments as well as increased promotional #iesyvincluding the use of advertising
circulars, supported the sales increases which laegely attributable to increased sales of higldpsumables and, to a lesser extent,
increased sales of seasonal merchandise, inclindirtyvare.

As a percentage of sales, gross profit for theafi2006 second quarter declined to 27.2 percem 28.6 percent for the fiscal 2005 second
quarter. The decrease in the gross profit rateiéstd a number of factors, including lower salesg@ercentage of total sales) in the
Company's home products and basic clothing categjonihich generally have higher average markupseased markdown activity primar
resulting from enhanced promotional activities; éovaverage markups on inventory balances at thiafieg of the 2006 second quarter as
compared with the 2005 second quarter; an incri@atbe inventory shrink rate; a decrease in thekoyas on purchases during the period,
primarily attributable to increased sales of higtdynsumable products, including nationally brandextiucts, which generally have lower
average markups; and higher transportation expeahises by higher fuel rates.

Selling, general and administrative expenses ("SG&/ere 23.6 percent of sales for the second quaftéscal 2006 versus 22.8 percent of
sales in the fiscal 2005 second quarter. Experasea percent of sales) contributing to the incréaSG&A were advertising, utilities, store
occupancy costs, and administrative salaries iaguitom additions to the Company's leadershipthedeorganization of the merchandising
and real estate teams as well as the expensirtigalf gptions. These increases were partially otfged decrease in the accrual for incentive
bonuses. As a reminder, SG&A in the fiscal 200®rdauarter included a $2.6 million reduction topdogee benefits expense resulting fr
an actuarial adjustment for health claims.

Interest expense, net of interest income, for igeaf 2006 second quarter increased $2.2 millicer tive prior year quarter, due to higher net
borrowings, primarily resulting from increased int@ry balances.

The Company's effective income tax rate for th@sdauarter of 2006 was 37.9 percent compared.®@#Fcent in the comparable prior
year period. The increase in the effective tax fmt¢he quarter was due to the expiration of éerederal tax credits related to jobs for ne
hired employees, a 2006 tax law change that redpiadously recorded deferred tax assets relategévations in Texas, reduced state tax
credits related principally to the Company's nestribiution centers and the non-recurrence in 20@®pefits realized in 2005 related to an
internal corporate restructuring.

For the 26-week year-to-date period, net income$@s1 million, or $0.30 per share, compared to0$ 4nillion, or $0.43 per share, in the
comparable fiscal 2005 period. Year-to-date netssaicreased 8.9 percent, including a same-sttes smrease of 2.4 percent.

The Company's gross profit rate to sales decreas2d.2 percent in the 2006 year-to-date periothfB8.6 percent in the 2005 year-to-date
period. This decrease in the gross profit rataugstd a number of factors, including lower markapgurchases in the period, primarily
attributable to increased sales of highly consumabbducts, which generally have lower average omkincreased markdown activity
primarily resulting from enhanced promotional aitds; lower sales (as a percentage of total saetsle Company's home products and b
clothing categories, which generally have highearage markups; higher transportation expensesrdiyéigher fuel rates; and an increase
in the inventory shrink rate to 3.30 percent in@@0mpared to 3.12 percent in 2005. These factere partially offset by higher average
markups on beginning inventory in the fiscal 20@6iqd.

SG&A expenses for the year-to-date period increasea percentage of sales to 23.5 percent in 208622.9 percent in 2005. The
significant factors contributing to the yeardate increase in SG&A were advertising, store oanap costs and administrative salaries. Tl
increases were partially offset by a decreasearatitrual for incentive bonuses.

The Company's effective income tax rate for thedi£2006 26week period was 37.8 percent compared to 36.0 peircehe 2005 period. Tt
increase in the year-tate effective tax rate was due to the expiratiorettain federal tax credits related to jobs femty hired employees,
2006 tax law change that reduced previously recbddderred tax assets related to operations insSferduced state tax credits related
principally to the Company's new distribution ceatand the non-recurrence in 2006 of benefitszedlin 2005 related to an internal
corporate restructuring. The Company anticipatearamualized effective income tax rate, excluding-necurring items, of approximately
37.2 percent if the federal jobs credit progranesreat re-enacted retroactively and approximately p@rcent if reenactment is approved o
retroactive basis.

Inventory

The Company's inventory balance grew beyond plafeas in the quarter as a result of several factéirst, the Company's new advertis
campaigns prompted additional purchases of invgrtoensure adequate quantities in the storesoAgth the Company believes the
advertising circulars aided sales, the sell-throofythe promotional inventory was below expectagiofhe majority of this excess is highly
consumable inventory and is expected to be salldémormal course of business. Second, major ptanoghanges that occurred in the
quarter added additional national brands to thech@rdise offering. Although the Company believés tiew inventory generally helps to
broaden the appeal of its stores, it plans to ek certain of the lower performing new items tmckfine product assortments in the second
half of the year. Finally, seasonal inventory pass#s, including automotive, grills and accessosard,back-to-school merchandise, increased
in the quarter. However, back-to-school sales in dgre below the Company's expectations. The Commimplementing plans to reduce
current inventory levels and to better align ineeptgrowth with sales increases by the end of ideaf year.

Store Openings



As of August 4, 2006, the Company operated 8,17ghberhood stores, including 50 Dollar General MgafR) stores. For the 26-week
period ended August 4, 2006, the Company openech&@4stores, including six new Dollar General Masdteres, relocated 37 stores and
closed 45 stores. The Company expects to opeastt800 new traditional stores and up to 25 Dd@leneral Market stores in fiscal 2006.
However, partly as a result of enhancements teibeiselection and lease negotiation policies andgulures over the last year, the pace of
new store openings is behind last year's pace ehithdb our fiscal 2006 plan. We expect new storek&é@ continue to be below the
Company's plan for the remainder of fiscal 20062 TGompany is pleased with the initial results aredies made to the new store opening
process, which have resulted in higher averags g&lenew store.

Recent Strategic Planning Meeting

At its recent annual strategic planning sessiomQbmpany's management and Board of Directors sieclj among other things, alternatives
that may be available to the Company to improvejisrations. Specifically, additional significateéss that may be taken to accelerate the
Company's new merchandising and real estate seategre considered.

With regard to merchandising, the group discuseedompany's historic inventory management andkpa@y" strategies, changes in
recent years to those practices and the potentjzét on future profitability of an accelerationtiodé Company's transition away from som:
those practices. Under its traditional inventorgpaisition strategy, the Company would have camaigdremaining prior season inventory
forward and would have attempted to adjust futowentory purchases to account for the carryovedyorb Beginning in the fourth quarter of
2003, principally at the conclusion of the holidalling season, the Company began taking end-alsemarkdowns materially in excess of
markdowns that had been taken historically to @zeéd the disposition of certain holideslated items, as well as certain other seasonaie
and basic clothing items that had not sold as drpe@lthough these increased end-of-season manksiogsulted in less pack-away
inventory, there is still a pack-away componenthef Company's merchandising practices and a sigmifiamount of merchandise from prior
seasons remains in many stores. As part of the @oygeffort to increase newer product offeringthimstores, management is currently
evaluating the potential impact on fiscal 2006 artdre periods if the Company were to seek to aggively sell through existing prior
seasons' inventory and institute programs to mientihe carryover, or pack-away, practice in fupggods.

In addition, over the last year the Company hasamsghificant improvements to the policies, procedwand controls relating to its real es
practices. The functions of site selection, leas®wals, relocations, remodels and store closiags heen fully integrated and additional
criteria for decision-making in those areas havenbdefined and implemented. Management continuardtyze real estate performance and
to look for ways to further refine and improvepisctices. At the strategic planning meeting, dgi@c was made to take a fresh look at
existing store locations in light of the Compamesv practices and to consider whether further egfients should be made to the criteria for
identifying stores as possible candidates for mioas, remodels and closings. If these critergarafined, the number of store closings,
relocations or remodels may increase materiallgnfhastorical levels.

The Company expects to be in a position to updegénvestment community on the status of thesengtives before the end of the current
fiscal year.

Comments on Fiscal 2006 Outlook

In light of the possible impact of the operatioatiérnatives discussed above as well as uncegainiith regard to the impact of the
Company's merchandising initiatives and promoti@uivities in the second half of the year, the @any will not, at this time, provide
earnings guidance for the fiscal third quarter afttidraws its previous annual earnings guidanceil&\thanagement continues to anticipate
improved same-store sales results over prior yaald, we also expect consumer discretionary spgrdicontinue to be negatively affected
by high fuel prices and by higher interest ratesal. In addition, the likely continued aggressimarketing and discounted pricing by
competitors in the back-to-school and holiday psimcrease the uncertainties regarding the Companles and gross margin in the second
half of the year. As a reminder, the Company's Z&@&l year included a 53rd week, which accourtedales of $162.9 million in the four
quarter.

The Company currently expects capital expendittoethe 2006 fiscal year to be in the range of $80lion to $350 million.

Forward-Looking Information

This press release contains forwésdking information, such as the information in gextion entitled "Comments on Fiscal 2006 Outlbak
well as the expected number and timing of fiscd&l@0ew store openings, certain comments includéldeirsection entitled "Recent Strategic
Planning Meeting," specifically those referringth@ possible future impact of any changes in cimmegrchandising and real estate practices,
certain comments included in the section entitledéntory," specifically those referring to the exped sale of inventory and the Company's
plans with respect to product assortment and irgrévels, and comments regarding the Companyisipated effective income tax rate.
The words "believe," "anticipate,” "project,” "plarfischedule,” "expect," "estimate," "objectivefbrecast,” "goal," "intend," "will likely
result,” or "will continue" and similar expressiogesnerally identify forward-looking statements. $aenatters involve risks, uncertainties and
other factors that may cause the actual performahttee Company to differ materially from that eepsed or implied by these forward-
looking statements. All forward-looking informatishould be evaluated in the context of these risksertainties and other factors. The
Company believes the assumptions underlying thaseafd-looking statements are reasonable; howewsrof the assumptions could be
inaccurate and, therefore, actual results mayrdiffaterially from those projected by, or implied tine forward-looking statements. Factors
that may result in actual results differing frontlsdorward-looking information include, but are tiatited to:

-- changes in merchandise mix;

-- a deterioration in general economic conditidres may impact consumer spending, cause consumeosisolidate their shopping trips or
impact the Company's costs of doing business, as@mployment levels, personal debt levels, busicesditions, high fuel and ener



costs, inflation, tax rates and interest rates;

-- the Company's ability to anticipate shifting samer buying patterns and implement appropriateritory strategies;

-- the inability to execute strategic and operatiritiatives or to achieve an acceptable rate tfrreon those investments;

-- seasonality of the Company's business suchsatea shortfall during the fourth quarter;

-- unanticipated markdowns due to inventory imbedenor other reasons;

-- competition in the retail industry;

-- customer response to the Company's merchandaitvgrtising and promotional efforts that is nolime with the Company's expectations;
-- unusually adverse weather conditions, natusdsters, pandemic outbreaks, boycotts or simitaugtions;

-- existing or future U.S. military efforts or aysificant act of terrorism on U.S. soil or elsewdier

-- the Company's ability to obtain attractive pnigiand other terms from its vendors;

-- prolonged or repeated price increases of certainmaterials that could affect vendors' prodests and the Company's profitability;
-- the Company's inability to pass on incrementalipg changes to its customers;

-- labor shortages in the transportation industry;

-- transportation and distribution delays or inig@tions both domestically and internationally;

-- excessive costs and delays associated withibgjldpening or achieving functionality of distriimn centers;

-- the loss of key members of the Company's senamagement team or certain other key employees) orability to attract, retain and
motivate qualified employees to keep pace withGbenpany's expansion schedule;

-- the inability to effectively and efficiently opete its stores, including the inability to contleéses resulting from inventory and cash
shrinkage;

-- the Company's ability to open new stores on dalgeand to expand into additional market areas;
-- store closings materially in excess of histdriegels;

-- costs and potential problems and interruptigsoaiated with implementation of new or upgradddrination systems and technology or
with the maintenance or adequate support of egistyistems, or the Company's inability to meetrifsrinational technology staffing needs;

-- unanticipated changes in the federal or statéermim wage or living wage requirements or changesthier wage or workplace regulations,
as well as the Company's ability to timely complgtvthose regulations;

-- changes in federal, state or local regulatiomgegning the sale of the Company's products, paatity "over-the-counter" medications or
health products, as well as the Company's abditynhiely comply with those regulations or to adeiglyaexecute a required recall;

-- higher than expected increases in health, workerspensation, general liability, property or otlmsurance costs or unexpected escala
in the Company's loss rates or higher than antietbboss experience;

-- results of legal proceedings and claims;
-- the inability to obtain indemnification from feign vendors;
-- changes in interest rates;

-- borrowings under the Company's amended crediitfattiat exceed the Company's expectations;



-- the other risk factors described in the CompaRyprm 10-K, most recent Form 10-Q and subsequeiddic filings with the Securities and
Exchange Commission ("SEC"), as well as elsewhetkis press release.

Readers are cautioned not to place undue reliaméerevard-looking statements made in this pressasd, since the statements speak only as
of the date of this release. The Company has rigatlin, and does not intend, to publicly updateemise any of these forward-looking
statements to reflect events or circumstances doguafter the date of this release or to refleetéccurrence of unanticipated events. Ret
are advised, however, to consult any further d&aales the Company may make on related subjeds documents filed with or furnished to

the SEC or in its other public disclosures.
Earnings Conference Call Information

The Company will host a conference call on Thursdaygust 31, 2006, at 9:00 a.m. CDT/10:00 a.m. E®discuss the quarter's financial
results. If you wish to participate, please cai{82602280 at least 10 minutes before the conferencescatiheduled to begin. The pass ¢
for the conference call is "Dollar General". Thdl wall also be broadcast live online at www.dobigneral.com by clicking on the homepage
"Spotlight Item." A replay of the conference calllwe available through Thursday, September 14neror by calling (334) 323-7226. The

pass code for the replay is 58805575.

About Dollar General

Dollar General is a Fortune 500(R) discount retailgh 8,190 neighborhood stores as of August 862 Dollar General(R) stores offer
convenience and value to customers by offering wmable basic items that are frequently used anémighed, such as food, snacks, health
and beauty aids and cleaning supplies, as wellseteation of basic apparel, housewares and selaszma at everyday low prices. The
Company store support center is located in Goaillidit, Tennessee. Dollar General's Web site caraehed at www.dollargeneral.com.

DOLLAR GENERAL CORPORATION AND SUBSIDIARIES
Consolidated Statements of Income
(In thousands, except per share amounts)

(Unaudited)
For the Quarter (13 Weeks) Ended
August 4, % of Net July 29, % of Net
2006  Sales 2005 Sales
Net sales $ 2,251,053 100.00% $ 2,066,016 100.00%
Cost of goods sold 1,639,519 72.83 1,474,486 71.37
Gross profit 611,534 27.17 591,530 28.63
Selling, general and
administrative 530,957 23.59 470,460 22.77
Operating profit 80,577 3.58 121,070 5.86
Interest income (1,457) (0.06) (2,156) (0.10)
Interest expense 8,873 0.39 7,344 0.36
Income before income taxes 73,161 3.25 115,882 5.61
Income taxes 27,693 1.23 40,324 1.95
Net income $ 45468 2.02% $ 75,558 3.66%
Basic earnings per share $ 0.15 $ 0.23
Weighted average basic
shares 311,947 323,836
Diluted earnings per share $  0.15 $ 0.23
Weighted average diluted
shares 312,594 326,340
Dividends per share $ 0.050 $ 0.045
For the 26 Wee ks Ended
August 4, % of Net July 29, % of Net

2006 Sales 2005 Sales



Net sales $ 4,402,440 100.00% $ 4,043,845 100.00%

Cost of goods sold 3,206,632 72.84 2,888,966 71.44
Gross profit 1,195,808 27.16 1,154,879 28.56
Selling, general and

administrative 1,033,946 23.49 926,888 22.92
Operating profit 161,862 3.68 227,991 5.64
Interest income (3,907) (0.09) (4,772) (0.12)
Interest expense 16,120 0.37 13,312 0.33
Income before income taxes 149,649  3.40 219,451 5.43
Income taxes 56,511 1.28 78,993 1.95
Net income $ 93,138 212% $ 140,458 3.47%
Basic earnings per share $ 0.30 $ 0.43

Weighted average basic

shares (000s) 312,972 326,022

Diluted earnings per share $  0.30 $ 0.43

Weighted average diluted

shares (000s) 313,913 328,779
Dividends per share $ 0.100 $ 0.085

DOLLAR GENERAL CORPORATION AND SUBSIDIARIES
Consolidated Balance Sheets
(In thousands)

August 4,  July 29, February 3,
2006 20 05 2006
(Unaudited) (Unaud ited)
ASSETS
Current assets:
Cash and cash equivalents $ 86,352 $ 14 5,950 $ 200,609
Short-term investments 21,530 - 8,850
Merchandise inventories 1,735,031 1,46 0,700 1,474,414
Income taxes receivable 38,753 - -
Deferred income taxes 1,002 3 3,708 11,912
Prepaid expenses and other
current assets 71,212 5 8,305 67,140
Total current assets 1,953,880 1,69 8,663 1,762,925

Property and equipment, at

cost 2,360,668 2,06 3,696 2,221,540
Less: accumulated

depreciation and amortization 1,119,449 94 1,999 1,029,368
Net property and equipment 1,241,219 1,12 1,697 1,192,172
Other assets, net 50,098 2 0,006 37,090
Total assets $ 3,245,197 $2,84 0,366 $ 2,992,187

LIABILITIES AND SHAREHOLDERS' EQUITY
Current liabilities:
Current portion of long-term

obligations $ 9,167 $ 9,561 $ 8,785
Accounts payable 538,046 46 2,697 508,386
Accrued expenses and other 387,869 34 7,606 372,920
Income taxes payable 9,570 4 9,504 43,706
Total current liabilities 944,652 86 9,368 933,797
Long-term obligations 516,537 25 5,445 269,962

Deferred income taxes 62,531 6 7,736 67,633



Shareholders' equity:
Preferred stock -
Common stock 156,000 16
Additional paid-in capital 475,462 44
Retained earnings 1,090,298 1,04
Accumulated other
comprehensive loss (696)
Other shareholders' equity 413 (

Total shareholders' equity 1,721,477 1,64

Total liabilities and
shareholders' equity $ 3,245,197 $2,84

0,630 157,840
7,617 462,383
6,650 1,106,165

(883)  (794)
6,197)  (4,799)

0,366 $2,992,187

DOLLAR GENERAL CORPORATION AND SUBSIDIARIES
Consolidated Statements of Cash Flows

(In thousands)

(Unaudited)

For
Aug
2
Cash flows from operating activities:
Net income $
Adjustments to reconcile net income to net
cash provided by (used in) operating
activities:
Depreciation and amortization
Deferred income taxes
Tax benefit from stock option exercises
Change in operating assets and liabilities:
Merchandise inventories (2
Prepaid expenses and other current assets
Accounts payable
Accrued expenses and other
Income taxes (
Other

Net cash provided by (used in) operating
activities

Cash flows from investing activities:

Purchases of property and equipment 1
Purchases of short-term investments (
Sales of short-term investments

Purchases of long-term investments (

Insurance proceeds related to property and
equipment
Proceeds from sale of property and equipment

Net cash used in investing activities 1

Cash flows from financing activities:
Borrowings under revolving credit facilities 9
Repayments of borrowings under revolving
credit facilities (6
Repayments of long-term obligations
Payment of cash dividends (
Proceeds from exercise of stock options
Repurchases of common stock (
Tax benefit from stock option exercises
Other financing activities

Net cash provided by (used in) financing
activities

Net decrease in cash and cash equivalents (1
Cash and cash equivalents, beginning of period 2

Cash and cash equivalents, end of period $

the 26 Weeks Ended
ust 4, July 29,
006 2005

93,138 $ 140,458

97,480 90,316
5,808 (13,449)
(1,881) 3,810

60,617) (84,163)
(4,072) (4,603)
39,950 62,213
14,862 14,391
71,053) (20,165)
247 10,208

56,310) (139,594)
10,476) (30,250)
8,400 73,175

(8,884) (8,183)
31,283) (27,596)
13,583 18,441
79,947) (172,755)

33 44

14,257) (86,880)
00,609 232,830

86,352 $ 145,950




Supplemental schedule of noncash investing
and financing activities:

Purchases of property and equipment awaiting
processing for payment, included in Accounts

payable $ 14,460 $ 4,078
Purchases of property and equipment under

capital lease obligations $ 2,819 $ 1,845
Reduction of financing obligations $ 46,608 $ -
Reduction of promissory notes receivable $ 46,608 $ -

DOLLAR GENERAL CORPORATION AND SUBSIDIARIES
Selected Additional Information

(Unaudited)
Sales by Category (in thousands)
13 Weeks Ended
August 4, July 29, %
2006 200 5 Increase
Highly consumable $ 1,503,305 $ 1,351 ,796 11.2%
Seasonal 354,314 317 ,544 11.6
Home products 214,170 215 ,132 (0.4)
Basic clothing 179,264 181 ,544 (1.3)
Total sales $ 2,251,053 $ 2,066 016 9.0%
26 Weeks Ended
August 4, July 29, %
2006 200 5 Increase
Highly consumable $ 2,959,289 $ 2,673 ,102 10.7%
Seasonal 663,897 592 ,839 12.0
Home products 425,835 426 ,884 (0.2)
Basic clothing 353,419 351 ,020 0.7
Total sales $ 4,402,440 $ 4,043 845 8.9%
New Store Activity
26 Weeks Ended
August 4, 2006 July 29, 2005
Beginning store count 7 ,929 7,320
New store openings 294 438
Store closings 45 46
Net new stores 249 392
Ending store count 8 ,178 7,712
Total selling square footage (000's) 56 ,681 53,004

CONTACT: Dollar General Corporation
Investor Contact:

Emma Jo Kauffman, 615-855-5525

or
Media Contact:

Tawn Earnest, 615-855-5209



Exhibit 99.2
Dollar General Reports August Same-Store Sales

GOODLETTSVILLE, Tenn.--(BUSINESS WIRE)--Aug. 31, @6--Dollar General Corporation (NYSE: DG) todayagpd total retail sales
for the August four-week period ended August 2R)&@&qualed $687.2 million compared with $624.0iarillast year, an increase of 10.1
percent. For the August period, same-store satgsased 4.8 percent compared to an increase peic2nt in the four-week period ended
August 26, 2005. Sales increases for the perio@ wer strongest in food, sundries, pet suppliesiehdeaning, paper products, summer
events, health & beauty care, and hardware. Thesedses were partially offset by decreases in hwoducts and apparel.

For the 30-week period ended August 25, 2006, D&kneral total retail sales increased 8.6 perte$b.1 billion from $4.7 billion for the
30-week period ended August 26, 2005. Same-sttee && the 30-week period increased 2.5 percent.

The 2006 sales numbers are preliminary and unaldiieaddition, please note that the foueek August 2006 period discussed in this rel
is based on the four-week retail calendar montihedsrmined by the National Retail Federation, wihsclvidely used in the retail industry.
The Company's fiscal calendar for 2006 does nataidé with the retail monthly calendar and, therefehe Company's sales reported for its
fiscal 2006 quarterly periods will differ from tlsem of the months reported in the monthly salesassls.

About Dollar General

Dollar General is a Fortune 500(R) discount retailigh 8,190 neighborhood stores as of August 2862 Dollar General(R) stores offer
convenience and value to customers by offering wmable basic items that are frequently used anémighed, such as food, snacks, health
and beauty aids and cleaning supplies, as wellseteation of basic apparel, housewares and sdaszma at everyday low prices. The
Company store support center is located in Goaillidit, Tennessee. Dollar General's Web site caréehed at www.dollargeneral.com.

CONTACT: Dollar General Corporation
Investor Contact:

Emma Jo Kauffman, 615-855-5525

or
Media Contact:

Tawn Earnest, 6-855-5209



